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Press release
Storytelling: how efficient is brand strategy?
1 French citizen out of 3 expect brands to tell them a story 
Paris, May, 12th, 2015 –  In order to pursue its repositioning on storytelling for women, the agency 79C    (formerly Carlin Communication), has asked Promise, a marketing survey and consulting institute, to survey the perception of “storytelling” amongst more than 500 French citizens. This communication process is more and more used in several sectors, but the agency 79C wanted a focus on storytelling’s impact towards brand devoted to women, and more especially Fashion and Beauty. How should these brands tell their story? Which channel should they use? How is it perceived by the audience? IS there any impact on consumption? 
Contact 79C: www.79C.fr
Here, Promise’s revealing the survey’s main results: 
From the emergence of emotional criteria in the consumer’s mind…
Though the quality of the products and services provided by Fashion and Beauty brands remains an essential criterion for buyers (45% of the respondents rank it 1st for Fashion labels and 49% for beauty labels), the survey underlines the emerge of expectations that are nowadays more emotional. Hence, more than 20% of the interrogated respondents are searching for an interaction, a dialogue, an emotion, a story towards brand…
Also asked to evaluate the efficiency of the ads campaigns that target them, consumers plebiscite the content’s pertinence (76%), before aesthetics (60%) or even price policy (60%)! Besides, we must note that almost one French citizen out of two (48%) expect that ads make them dream, and for almost one third of them (33%), tell them a story! This proportion even reaches 36% amongst women.
… to the necessity for brands to create value!
Fashion and beauty consumers are more sensitive to these stories once at the point of sale (26% will be attentive to shop windows, 26% in store) and think an efficient story reminds the brand’s creation (9%), and invokes traditional values, which convey prestige.
Brands have understood this. This applies to L’Occitane*, a cosmetics and skincare brands that defend its savoir-faire and ancestral traditions, both influenced by Southern France, but not only:
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"On most of the markets that we study, consumer is nowadays faced to a difficult choice, because of our modern economies’ hyperchoice and hyper competition. At the same time, the persistent crisis has engendered a radical and durable modification of the links with brands. Consumer is more demanding and certainly better informed, but he still needs to be surprised by brands, he needs brands to engender dream, link, bring sense.... i.e. tell him a story. The story of a relation based on authenticity, sincerity and emotion. Considering that view, storytelling is a powerful tool, perfectly adapted to the objectives that we’ve described and totally in step with the viral potential that is allowed nowadays thanks to information’s technologies. For instance: who remember having seen the last ads from UPS, FEDEX or CHRONOPOST? Only a few of us for sure, and for them, the confusion with several brands must be strong. On the opposite, many of us remember that FEDEX was Tom Hanks’ employer in Cast Away (2000), a movie that tells the beautiful and touching story of a crash plane’s survivor who’s landed on a desert island... and I bet that some people are still trying to know what was the content of the pack that was sent by the hero several years after and remained intact during his whole journey! The strength of stories is not feint, as still proven by myths and mythology ", says Philippe Jourdan, Promise Consulting’s CEO. 
* Case study: see attached file.
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The survey’s methodology
Field’s support: 
online Access Panel 
Field’s period
: 
From March 27
th
 to 31
st
, 2015 
Sample
: 506 respondents, men and women, upper classes, 25-49 years old.
Issue
: Storytelling’s impact on consumers considering Fashion (ready-to-wear, shoes, accessories…) and Beauty brands (
skincare, perfume, makeup
).
)




ABOUT PROMISE CONSULTING
Promise Consulting is a consulting and marketing research group that consists in 3 entities: Promise Consulting Inc., JPL Consulting and Panel on the Web. Promise Consulting delivers consulting and study services. Promise Consulting has created an innovative methodology to measure the brand’s performance and ROI: Monitoring Brand Assets. This methodology has been deployed in over 35 countries to date, and focuses on 250 brand studies in various fields and represent around 800.000 online questionnaires.
Based in Paris, New York and Casablanca, the group has led consultancy studies and services worldwide. The group is particularly acknowledged for its expertise in measuring brand value through consumer insights. Promise Consulting managed to develop innovative methodologies and patterns, which have been rewarded seven times over the last 10 years by the profession nationwide and worldwide. The group works with most of the major brands in luxury, cosmetics and selective distribution - especially in the framework of their development in national and international markets. The group also works in many sectors, to help the brands with growing strategies to enable them a better understanding of their market, address their consumers as well as seduce and retain their clients: mass consumption, automotive, financial products, etc… 
Promise Consulting’s CEO, Philippe Jourdan, is the chief editor of the ADETEM’s review (French National Marketing Association) and also for the RFM (French Marketing Review) since 2011. He regularly publishes in global academic periodicals articles concerning brand evaluation in luxury and cosmetics. He is also a university professor and researcher at the IRG (CNRS).
Learn more about us:
Website: http://promiseconsultinginc.com  
Blog: http://whatsnewinmarketing.blogspirit.com 
Facebook: http://facebook.com/promiseinc 
Twitter: @pjourdan1967

79C’s website: http://www.79C.fr 
Press relations - Wellcom
Gaëlle Legris – Julie Fontaine - Sonia El Ouardi
gl@wellcom.fr – jf@wellcom.fr - se@wellcom.fr
+33.1.46.34.60.60
image1.png
Pmmlse‘@




image2.png
L’AGENCE DU STORYTELLING
EXPERTE DU FEMININ
STRATEGIES & COMMUNICATION
SUR MESURE DE MARQUES

COMPOSANTS: CONSEIL, CREATION
CONTENU, DIGITAL, COLLECTIF,
GROUPE CARLIN INTERNATIONAL





image3.jpeg




