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Barometer Promise - BNP Exane "Equusivi%&
Desirability” 2015: The Wealthiest Chinese Women Rank
Luxury Brands

PARIS, February 2, 2016 [PRMNewswire/ --

Soms say that when China sneezes the rest of the world catches cold, but the biggest luxury brands are
catching on in China, becoming the most exclusive and desirable ones in fashion according to the wealthiest
Chinese women. 3ill, our ranking also reveals a stroenger competition that is accentuated by the wealthy
customers' increasingly sfronger maturity. This barometer Promise Consuliing / BMP Exane classifies the 15 most
exclusive and desirable brands in China in the universe of feminine Fashion. This Barometer is conducted
amongst the wealthiest Chinese women, and is about the 30 luxury brands in ready-to-
wear/handbags/shoes/accessories that have invested the most in communication (source: Industry Interviews,
Exane Paribas). Promise Consu hng and BNP Exane already cenducted the same survey amongst French
women in May 2015 (hii =STIGU).

To view the Multimedia News Release, please click:

"This barometer in association with BNP Exane reflects our determination to move closer to the markefing and
cross-section financial analysis. Our Menitoring Brand Assefs® approach ifself feafures very complementary
analyzes with these conducted by BNP Exane's experts. Hence, the obfained results from our joined barometer
are based on fwo different angles of experfise, marketing and financial, which brings a unigue added value fo
the managers and decision-makers inthe Luxury sector. More concretely, our measure of the exclusivity of a
brand fakes into account the upper and more constant quality of products, the sfrong and unique valuafion of
the cusfomer, the brand's presfige, buf alsc a matchless "saveir-faire” that justifies a very high price premium
associated with fop luxury. Finally, our measure of desirability synthesizes the dimensions of atfractiveness of an
intimate, social and symbolic nature, which are the sfrengths of exclusive brands, and charactenze the
parficular relafion that they maintain with their customers. In this respect, our Barometer synthesizes, in fwo
proven scales, the numerous crifena fo esfablish a ranking between the high-end brands from their cusfomer's
point of view," states Pr. Philippe Jourdan, Promise’s CEO.

To read the BNP Exane - Promise Consulfing research document and download a PDF version, click below:

To download the infographics:
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What is a Lily Cup® If you
have not guessed from
the brand "Intima” Lily
cup is almost ke a spin-off of Moon
Cupand Di...

If you were a
fan/follower of Fleur, you
| would know that she has

just releqsed a new
range of eyeloshes yesterday! Fleur de
Force for Byl...

They callit the everyday
brew, | call it the very
special brew. Today's
post is sightly different. |
have just finished an exam [at...

: About a month ago, |
decided that | needed a
trim for my fringe and |
wanted fo get o scalp freatment as
well. Mv sister needed a haircut a...

g You know those people

++ who have so many

lipstick swatches that
they look a ittle crazy® | think | qualify!
There are & coloursin...
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